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Summary
The results from two national surveys of values and cultural practices in Bulgaria are presented in the lecture. The surveys were done in 2000 and 2005. In the empirical part the theoretical model and the questionnaire, developed by H. Hofstede, are applied for assessment of the variances of the national cultures’ five basic dimensions. According to the results from 2000, Bulgarian culture is oriented towards maintaining high power distance (PDI=60), individualistic values dominate (IDV=65), strong uncertainty avoidance (UAI=67), and short-term orientation towards the past (LTO=40). In respect to the differentiation of social gender roles feminine attitudes and behavioral patterns dominate (MAS=47). Women score higher on masculinity in comparison with men. The value choices from representative research in 2005 show relative stability of the „power distance” (PDI=61), „individualism versus collectivism” (IDV=65) and „masculinity versus femininity” (MAS=48) dimensions. Increase of indexes of „uncertainty avoidance” (UAI=72) and „short-time orientation” is identified (LTO=38). The tendency to cultural references’ widening and synchronizing of values and cultural practices emerged as a dominant one in the research of the way people's social group affiliations influence the five dimensions of national culture. These subcultural transformations of Bulgarian national culture are corresponded with general processes that characterize globalization. 

