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Presentation abstract: The research on the subject of “Cultural Aspects of Czech Beer Advertising” is the part of the “Cultural Aspects of Czech and European Advertising” project within the frame of GACR 402/06/0509 grant. The result of the research made in 2006/2007 will be compared to the already existing study by Stephan Dahl which focused on television commercials in the UK, Germany and the Netherlands. The aim of the research is to trace the fundamental ways which the commercial presentation of particular Czech breweries is taking especially depending on time and frequency of use of a certain product, the art of humor, the layout or the role of women in the commercial. The results of the study should enable to bring a broader view of Czech advertising. The presentation of “Cultural Aspects of Czech Beer Advertising” will consist of three main parts: an introduction to methodology and objectives of the research, a presentation of Czech beer market as well as the situation in Czech advertising practice and a presentation of results detected with some examples of commercials which have been evaluated. 
