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Topic of the workshop:
Sweet Europe (Exploring diversity through labeling of sweets))

ATTENTION:

Participants in this workshop are asked to bring a wrapping (cover) of any kind of sweets: pastry or candy, typical for their country. (Preferably with the sweets inside!)

Abstract:
This interactive workshop will focus on some cross-cultural aspects of labeling (or labelling) of food products, in particular consumers’ knowledge and attitude towards labeling of EU sweets and confectionary products in a lively participatory manner. It will dwell upon the labeling issues, facing not only manufacturers, exporters, importers, advertisers, and businesses, but consumers on the whole in the multicultural EU family. The workshop will draw attention to some of the challenges in front of the new EU acceding countries in that respect. 

The products’ covers usually are designed to catch the public eye with appealing messages, together with an attractive imagery, which predominantly reflects the culture specific values and norms. Mandatory labeling is the requirement of consumer products to state their ingredients or components in the EU. However, food labeling laws are multifaceted and are spread over many reforms and acts (international, European and local), making the subject complex. With regard to food and drugs, mandatory labeling has been a major battleground between consumer advocates and corporations since the late 19th century. 

Are consumers aware of these labeling intricacies and how much does the buying decision rely on the information found on labels? 

This workshop will view labeling in regard to the above questions, particularly Bulgaria’s  current status of labeling. Participants will work in groups, exploring labels of some confectionary products in a hands-on activity mainly in two perspectives: compliances of labels to the general rules implied on food products and the culture specific consumers’ attitudes toward them.

The workshop can be delivered in English.

I consider this issue quite topical, above all that Bulgaria’s first EU Commissioner Ms Miglena Kuneva will be responsible for Consumers in EU.
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