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This paper presents some results from the comparative - eight post-socialist countries - cross-national project entitled “After the Accession… THE SOCIO-ECONOMIC CULTURE OF EASTERN EUROPE IN THE ENLARGED UNION: AN ASSET OR A LIABILITY?”, coordinated by the Institut für die Wissenschaften vom Menschen, Vienna. The analysis focuses on the cultural encounters between Bulgarian and Western managers who work together on the Bulgarian economic terrain. The analysis is based on 25 in-depth interviews carried out by the author in the period March – October 2003. Fifteen Bulgarians and ten foreigners (executive officers or general managers of the companies) of eight nationalities were interviewed. The cultural impact on economic activity is studied.  The expected accession of Bulgaria into the European Union as a factor in business strategies is perceived differently by Bulgarian business people and by their Western counterparts. For the latter the accession will not be of great consequence since they have already adapted their strategies to the enlargement of the European Union. Bulgarian business people differ in the way they refract the expected accession through their vision for their own development. Some of them have already planned the steps they have to take in order to adapt. Others have so far recognized only the necessity to adapt. It is traced how the practical application of the rules of business that are accepted as Western has become a reliable line of demarcation between (at least) two categories of Bulgarian business people. For some of them the last fourteen years have been a time for intensive learning of being personally responsible for one’s own business and expansion of individualist and instrumentalist attitudes, whereas for others these lessons have been very difficult or practically impossible to learn. The process of “cultural sorting” of businesses by market forces seems to have been taking place imperceptibly, but at a certain point it has become clear and definite. 




